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Soction : "A" 50 Marks

nt? How can it be prepared and

1. What do you understand by Bank Recanciliation Stateme
2+3+5=10

why is it very important to finalize the Balance Sheet of o company?
ol foreign currency
urrency amount

5+-5=10

2 Deline functional currency and presentation currency in the context
transaction and briefly eaplain the basic steps for translating foreign ©
into functional currency as per JAS 21

What do you mean by NFRS and IAS, Explain the major provisions on presentation of

Financial Statements, Inventories and Praperty Plant and Equipment according 1o Nepal
Accounting Standards (NAS). 3+7=10

4. What is Accounting Policy? Discuss the Accounting Policy of Nepal Telecom, 3+7=10
5, What are applications of management accounting in managerial decision making? Also,
state the difference between ftinancial and managemenl accounting. 5+5=10
Section : "B" 50 Marks

& Describe the objectives of Value Added Tax Acl, 2052. Evaluate elfectiveness of the Act
5+5=10

in the context of Nepal.
7. What do you mean by Audit? Critically mention the differences between internal audit,

internal control and internal check. 2+8=10

8. What are the parties involved in LC? Explain Lhe opening and gperation procedures as

well as benefits of LC. 1444+5=10

9. "The use of spreadsheet and accounting software considerably boosted the efficiency of
business enterprises.” Explain this statement in the context of computerized accounting

system. 10

10. Discuss the different role of a manager. What are the issues and challenges in managing
work force diversity in Nepali organizations? 4+6=10

« The End -






@ Wal JE
ure Sfeed (ANe uEsaR wee fofics), vemeE, saaE, 89, weEe sumd
Fftga yEe @el sREiiaes e o

J0i88 03 |o¥

Lk fa'{fl'!l

R U 'E,'!'."f ¢ Zmm
foma ;. Ha W)
WMﬁWﬂﬁﬁﬂmwﬁtﬁu%ﬂlﬂmwgﬁaﬂﬂﬂgﬁﬁn

e e T Yo I
2/wﬂ’ fqeear (Job Analysis) ¥@1 @ 817 THP! SUAIMES (Uses of Job Analysis) @®
Beme e | 34l9=90
meww@-@mmm?mﬁ
qaEETd W HErEHE i e genee) qfaran T T9e | Y+4=90
(/?.z. WEGRE HRE S WEgRYS (Knowledge Management) &I WEwm @ B2 Al
HRATA] ST SRS WIESEna gul e | y+y=9o

/T AR SeTers (U, HRUe] U4 [AeEadiE geEel Suosl WIS WHEei

i AEgH i@l Ol A0 REER ol feficss Swwl /e #ia e (Human
i Resource Planning) T T W1 THUY FTE? SSETOE(e TN WMSEG 9 g0
L o Tl_'jﬂ-ﬁ_! 4+4=90
qf/ﬂc’ gf’wwmmmmﬁm@ﬁwa.m.m
YA ¥ W1 @i SERESET e e gHi=90

s o' Yo IFF
%szmmﬁﬁrﬁmwmmﬁﬁ
HaEH? WSATHT TaeR®l Haam ques Seod ger | yili=90

o TEayel FrEe ] gE UM TP #@ | 9GO AgeEE q eIeeny
TEREETE G H 9ieo | WESHT AgEd) Aecan g4l 1] (9el §0e AW

Y EraeTTHdTEE PraER e wAEE THe | Y+y=90

o/ Ffmer B ¥ Hroaw Soema ANEE TG0 AT U, 00y AT wEwR R 6
s (Employees/Labour Relation) ¥ Wrfée wiem@rsil (Collective Bargaining) AT

10 A b R D e e e S LR R R s S I L
Hiaes yega e | £+4=90

/Fpqol UTRER. @ERede (Total Quality Management) 1 SIAERTT Sco@ T8 WUl
WW%%WHﬂWWﬁﬁW$—$m?W
urfEr | Y=o
0. HEATTE e HHAR goR@l #ew (Importance of Employees Motivation)
ToE e FARNeR @l sfmRa T AT W TRARe 9oRe weew
(Monetary and Non-monetary Incentive Factors) JaTTasaHl BEge | 3+9=90

A L] S [



Y da amam

e (Wrs quesar aal) Rfvee), v, wares, O, wEre s arferag
yam g virmosme g ads

RO (o3 ok @:hgb Rﬂ,a ?.:rl-"i

|

w - fnfie
ot IO B g
AN L " "
m WYE asy ‘Eﬂﬂggﬁ \:mgﬁm-‘nu Ff:;-_l'r.u'l'l:- | v R IETI OE men
vy W Yo g

Y 39 oh v TR AR (Globalization) ® w= wwdim) (Marketing)
o yhwmR e o Sare dEde (service Marketing) A1 &1 Rgus g

Y Tlﬂtﬂifl Wti4=T0
X QUTEMN AR aTRIR® qwl wEd gl gftem 08 wffe g
(Technalogical _Environment] ® duiw 2fdwmorf aiedsr  wmes)  weates

'ﬁﬁiﬁ[l Liu=x0o
SRRLII L A T R T
Sy 7 SR | A1 wmgend afte o aEewd endievor (Retention) T F-wE
TIRES ey TUE7 S T | (=90
¥ TR WEAR® A (Marketing Strateglc Plan) W @ @17 Twg A
[Product lifecycle} 1 A= swmem smowm e el oriaEeE
AIEIRET®E AN STEn e | 3+9=190
4. fafe mEwnya (Sales Management) 1 sEwmUTETE  we e | el
AUHADTE THO 49w O waerd fev seaw (Distribution Channel] @

R =Eere i d-sw SuREs g waen? e e | IHs=40

HrE Yo ITF

S RURATER YEAI WO (Marketing: Information  System) @ wews uivmm i
TR T TN ¥+E=90

5. A9 W@Vl (Market Segmentation) Wl @ qEET®7 e oftvan wif) ao
% aorvarE e qfwER gl o quny oy (Marketing Promation) @
STTRES (Tools) it Rl mwje | | ¥ HH§=90

jo, pfieEieTs @™ (Competitive Advantages) W=iis & Jre? dmm wrene e
fafmr A (Deregulation Palicy) ) &Ry seny &M WAl WERIG WD

araereaa v il rifEE A @ e | IHs=90

A
et oe %

i LR PLE T
Prwp B




p-3, witie, nifs, @, 2 dFrafierm
R Yo HF
™ 3§
wy amm 0 ufymod giE g

i ar:rﬁmmaamuﬂ?quﬁmﬂmmnéumﬁta
ﬂﬂﬂmﬂﬁrﬂgﬂﬁﬁﬂlqﬁqﬂﬂdﬂammwﬁmﬂmmﬁ\wﬁhﬁrﬁqmm
l.‘

g7 wa Smege |
1qmmmawumﬁqnﬁmmmummﬁﬂﬂmw|uﬁd
mm;«mmﬁmﬂﬂﬂmﬁmﬁmumwﬂmﬁ
t‘

Rpres T << ATpEl? A TSR |
3 FeE aeytedATe Aiew (Median) Tl TSI | Y

¢o | 900

wrE W

mﬁl‘ﬁ{ﬁﬂ'ﬂ] 20 |¥o |&O
[ramell =@t 79 |3¥ |&6 |WR |8

mw‘lmﬁm:u‘anluﬁ@

v.mmﬂﬁmﬁmmﬁgﬂ
mﬁﬂwiwuﬂﬂmawﬁmm?mﬁaﬂaﬂﬂl Y
u.mmﬂimﬂﬁﬁgﬂmaﬂﬁwfﬁmﬁwlnﬁﬁmmw@anﬁﬁ
ﬁimﬁﬂﬁﬂmmﬁw%ﬁmﬂﬁmﬂ'ﬂiﬁmﬁmqﬁl
omagen | Y

@rg T ™ G
n,mmﬂmﬂﬁ&maﬂaﬁtﬂﬁmﬁm qo0e TR T TS
qrT T STaReES Swhd e | 4
u.mmh.wwiﬁmwmmwﬂmﬂmmmak-
mmgﬁmﬂn?@ml y
mgraﬂmnmnﬂwﬂﬂmmhmﬁmmmm

c. R ¥, 043

wAET TR e | “
« =i 7w weE @ gPe? s Re TR 7o e | 3=y
40, ity woNTEE Wew Rem e T afege? e e

T TR | ' ‘"*'“““'i;!:

S L L1

mﬂﬁmmml




ae Am s
qurs #fvan (e grsar wd BCE), qumm, gwrem, W), e e et

nﬁﬂﬁﬂﬁ*ﬂ’lﬁnﬂfm
¢ binyizg
T‘mﬂfmhﬂ-‘ﬂ: aalih
fran & e
mm“'msmﬂtﬂﬁﬂmlmmﬂml
—_— e Ny
/i S S g G g e | WI=y
fmmmmmm A T G Ve BogERL | 03
o Tt EEa wR
mm@mﬂwﬁmﬂ r Frmrese T wgW w 4
mzmﬁmmmmm' mﬁ;
s zuiEd gwrm
: m”ng] Eﬁm? T W . F+e+Heq0
b wmimTm wSR T wmwes G4 g wewe7 @ied U

mmﬁwmmﬁﬂ drgm e PEFE 3=t

mmmmmﬂmgﬂwmrmmﬁm!

InTEEA wal THER] |
tfmmmm?mtﬁﬁmwmnﬂ:u:p
& gmly

ﬂﬂﬂmgﬁm?mmﬁmnﬂmﬁmml 3=y
W AET gEESUR Rermrey e W geoer Sa@ femmn S
gUasaR S I A wEl e | Yiy="0

13 AWIE gEesar wud efieed vae e S wmeeiaan g9 o aw e
fo1 waTEETd I URE 3 Wi anen w affes smeee wuei? gem
wwgn T | Yoy=Ho

W Hg
e A!Hﬁ%ﬁ#ﬂ?ﬂf?ﬂﬁﬂm*ﬁml # Bl ¥ gs My
Eﬂfﬂﬁﬁﬂﬂ@ﬂ#ﬂuﬂmwﬂ#nmwﬁami Iy Y

AT wE W oo W R T 20 witnm e W I W wo wim
e 1 o i At g e T P

L rsa Teel @ wuw @ gifte o U womm = B v @ SO § docoe

A

e el fm whn fsem Wl ge? Q0 ¢vo 4
. o fagyeh aeateae wEw (Mean) W STaEER | Y

| Age of Studemts | 030 | 10-20 | 20-30 ETy 40-50
Mo. of Students 5 2 iz | 3 3

R L T




0-3, W, Wk, o), SR
iy

e : wr

Eﬁ?nwmﬂﬁlﬁﬂﬁw i

DR A w2 R R awmed, | a
ﬁqqmmwmﬁmaaﬁwﬁmﬁnﬁﬁ\mﬁnm? "

1TSS W SN mn sfftve gea (Marked Price) fenmg wel wd) wwan

o W?W%ﬂgﬂfﬁﬁﬁﬁnﬂﬁmqﬂNﬂWﬂmmdﬁmm
4ﬁﬁmmmm?mmmu “
~ Jﬁnﬁgﬁmﬂﬂﬂmmﬁtwwﬁimmﬁﬂﬁiﬁmw
T Ee? U we e | | Y

w,ammaquwwqmm%ﬁmtﬁmw
Pt g8 qo v e wenaE P | Y

W AR TEer W WO GAwE 696 T MR wu ow dMers e (Volume)
Frregar | S
@
\?“\

f
Fa
‘

b

—

| .
- T

s T W™ NG
} ‘e cfomms it gftsy S v Stzaesai womm qlﬁh‘!iﬂ |

2=y
W T UA, 083 WIE E4 R weetm) W e e g R
Ruresar T S& e |

ﬁmﬂ%ﬁﬁﬁ?mﬁwmnﬁﬂm W3=

S HOREE W9 ud gnod eriea slw g S s g wee
S TR |

o, JATH AAE AW @ A7 P Yoo TR e BT o S THE 1393

i

P {1111 [



