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Section : "A" 50 Marks

1. What do you understand by Bank Reconciliation Statement? How can it be

prepared and why is it very important to finalize the Balance Sheet of a
company? 2+3+5=10




2. Define functional currency and presentation currency in the context of
foreign currency transaction and briefly explain the basic steps for translating
foreign currency amount into functional currency as per IAS 21. 5+5=10

3. What do you mean by NFRS and IAS. Explain the major provisions on
presentation of Financial Statements, Inventories and Property Plant and
Equipment according to Nepal Accounting Standards (NAS). 3+7=10

4. What is Accounting Policy? Discuss the Accounting Policy of Nepal
Telecom. 3+7=10

5. What are applications of management accounting in managerial decision
making? Also, state the difference between financial and management
accounting. 5+5=10

Section : "B" 50 Marks

6. Describe the objectives of Value Added Tax Act, 2052. Evaluate
effectiveness of the Act in the context of Nepal. 5+5=10

7. What do you mean by Audit? Critically mention the differences between
internal audit, internal control and internal check. 2+8=10

8. What are the parties involved in LC? Explain the opening and operation
procedures as well as benefits of LC. 1+4+5=10

9. "The use of spreadsheet and accounting software considerably boosted the
efficiency of business enterprises.” Explain this statement in the context of
computerized accounting system. 10

10. Discuss the different role of a manager. What are the issues and
challenges in managing work force diversity in Nepali organizations?
4+6=10
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